|MEMBERSHIP|

EEMBERSHIP BENEFITS‘J EEMBERSHIP CONDITIONSJ

W As a professional foundation for shar- Bl A citizen of Malaysia aged 18 years
ing knowledge. and above.

WA member’s institution may organize g Ordinary members / lifetime mem-

2 Conference with capital advancement Bachelor's Degree and above and
given by MACFEA. interested in the field of consumer

WA discount for the MACFEA National / 2nd family economics.
International Conference fees. W Associate members shall be
] ) ] ] persons interested in the field of
B An opportunity to publish articles in  consumer and family economics
Malaysian Journal of Consumer and p,t not eligible for ordinary mem-

Family Economics (MAJCAFE) - bership.
Scopus and Jurnal Pengguna Malay-
sia (JPM)- Mycite. W Corporate membership shall be

any organizations interested to
pursue the objectives and goals in
line with the association.

B A discount for MAJCAFE’s publication
fee.

B Members may apply for research allo-
cations for NGO under the name of M Student members shall be persons
MACFEA. enrolled in any undergraduate

@Eiigiie foappiy MACEEAmin grants;  —Uaiesdniany Tield.

@ An opportunity to run a program under
MACFEA.

WA member university can apply for
MACFEA sponsored university student
prizes or awards.

ynsumer and MEMBERSHIP FEES

. TYPE OF MEMBER AMOUNT (RM)
| l‘ l l - Ordinary RM 60 per year
'ono Ics Life RM 310 (life)
- - : Associate RM 60 per year
I atl 0 n Corporate RM 510 per year

Student RM 60 per year
FEA) T N— e/
Address:

d/a Jabatan Pengurusan Sumber dan Pengajian Pengguna, Fakulti Ekologi Manusia,
Universiti Putra Malaysia, 43400 UPM Serdang, Selangor Darul Ehsan, Malaysia.
Phone no : 603 9769 8091/7111 MACFEA email: macfea.upm@amail.com
MACFEA website : http://macfea.com.my/ Journal website : http://www.majface.com/

the MACFEA National / International bers should be a graduate with a |

Malaysian C«
Family Ec
Assoc

(MAC



|PUBLICATION|

MALAYSIAN JOURNAL OF CON-
SUMER AND FAMILY ECONOMICS

The Malaysian Journal of Consumer
and Family Economics (MAJCAFE) is
the official journal of Malaysian Con-
sumer and Family Economics Associa-
tion (MACFEA), whose main objective is
to promote the well-being of consumers,
families and business communities in
Malaysia. For further information about
MAJCAFE, please visit our website
http://www.majcafe.com/

JURNAL PENGGUNA MALAYSIA

The Jurnal Pengguna Malaysia (JPM) is
a publication to disseminate, enhance
and share consumer related information
on consumer affairs, legislation, con-
sumer research and current issues. The
articles published in the journal uses
double-blind peer review. The journal is
published twice a year in June and
December.

|
i BULLETIN

The objective of the Bulletin is to
enchance and share consumer related
information. The Bulletin is published
once a year.

@, About MACFEA

N | s o
B To encourage research pertaining to

The Malaysian Consumer and Family Association (MACFEA)
or Persatuan Ekonomi Pengguna Dan Keluarga Malaysia was
established as a professional association in the field of consumer
and family economics in Malaysia. The association was officially
launched on 13 August 1996 by the Minister of Domestic Trade
and Consumer Affairs, YB Dato’ Abu Hassan Omar.

|VISION |

To be a leading professional
association in consumer and
family economics.

| MISSION |

To enhance consumer and family
economics well-being by promot-
ing quality research, consultancy
and educational programs in
becoming the regional referral

OBJECTIVES|

m To promote the advancement of
professionals working in the area of
consumer and family economics.

W To provide a forum for the exchange
of ideas and knowledge for those
interested in promoting the econom-
ic well-being of consumer, families
and business community.

consumer and family economics and
to disseminate information arising
from the research.

B To educate the public on consumer center and influencing policy
and family economics related making decision.
issues.

B To carry out the objectives of the
association either alone or in affilia-
tion with other societies, associa-
tions or groups having similar aims
or objectives, locally and internation-
ally.

| ACTIVITIES|

BMACFEA Conferences
m\Workshop

ETranining for Members & Public
B Research on Consumer & Family Economics
#m Providing Mini Grants for Members.

m Publication of Journals and Buletin.

mEngagement with other consumer related
NGOs & Agencies.




